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Abstract

Digital marketing has gained a lot of popularity in recent years. The question is, - What is
digital marketing? -This is a marketing activity that uses any electronic device or internet to
communicate with its customers, which in turn is aimed at fulfilling various marketing goals such
as: raising brand awareness, stimulating sales, increasing engagement, increasing website visitors
and so on.

The qualification paper deals with the development stages of digital marketing and its role
in Georgia. It answers the question of how developed this field is in the local market and how
effectively its tools work. In addition, what are the financial benefits of Georgian startups using
digital marketing.

Several business organizations (startups) were selected to study the topic. The interview
discussed how actively companies use digital tools in their marketing strategy. The study revealed
about what percentage of the total marketing budget comes from digital marketing.

The paper also discusses past research materials and data collected by various researchers
as part of their research. The research examined the scale of digital marketing, its implementation
methods and development opportunities. The qualitative / quantitative method was used to test
the hypothesis posed in the present study and to define the objectives of the research.

Quantitative method was used to obtain answers from a wide range of people. In-depth
interviews were conducted with the specialists of Georgian startups selected by a qualitative
method. Primary data were collected by survey method. The research showed at what stage of
development is digital marketing in Georgia and what is the need for digital marketing in the
Georgian market.

The paper also discusses the legal framework related to digital marketing, existing
regulations and compares them with the laws and relevant norms of leading countries.

Thus, the study presents the levels and trends of digital marketing development in Georgia

and the methods of using its most effective and widespread tools. The first demand for digital



marketing across the country came from the banking and financial industry, which prompted the
establishment of several agencies. Today, digital marketing is actively used by both small and
medium businesses and startups.

The practical value of research on the issue lies in the fact that based on the research
conducted, it has become clear what is the importance of digital marketing for a successful
business in Georgia, and what is part of the general marketing strategy. It turned out that the
country still does not have the appropriate level of competition and the required number of
competent specialists. You need to invest more and more resources in both the technical base and

the ability to gain knowledge of digital marketing.
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