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Abstract 

In the age of globalization, where there are no any communication barriers between 

different cultures, a significant amount of time is devoted to the proper conduct of 

communication – to get the most effective result for both parties in business negotiations. 

Defining the role of effective communication is especially important in the business 

world – each company is focused on maximum profit, efficient work with minimum costs. The 

first step to success, however, is to properly communicate both within the company and with 

external partners. 

The aim of the research is to study the impact of communication on business processes to 

determine its importance in business success. Based on the set task, the study discusses examples 

of both Georgia and other countries with different cultures, on the basis of which the mainc 

problems around the issue are identified and ways to solve them are discussed. The paper 

discusses effective and ineffective precedents, analyzing the success or failure of a company 

based on characteristics of communication in different cultures. 

On the one hand, the aim of the research is to determine the role of business 

communication in the management of the company. And on the other hand, the development 

of acceptable norms that include both internal communications and relationships with external 

partners – which will facilitate effective functioning. 

The norms of effective communication are defined for both large and small startups in 

Georgia. 
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