3MM3mO53090 b E0s MO 35LvYboldgdermdOL 493wg6s dB0BBYLLS
LOBMYEMYdsBY

3™ baMsodgz0¢o

bs8sgobhtrer  bsdmdo  psmggbocros ogrost  bsbgerdpoge  «#boz96bodgdolb  dobbglol,

A9760¢rmgoobs @©s gsbsorengdols  3s379¢ 39D Y 99693009690l dsgobhy®ol 350980960
bomolbol dobo,3980L dmobmz60l d9bsbsdolsc.

36 (585-0969x%096¢0
1539360y ™M bgeddm3zs69wo- Loermdg 69w 0s,0mf39wo gdEHm©o

0osLlsbgEdfogmmbogzgdliodgdo
000olo
2021



29b53bso

OmamO3 HoMygboo b5dO™AoL 53@ ™G0, 353bowgd, MMI b5dOMI0 oMoy qbl Bgal mEMoyobswr®
650893568 ©s o6 Tgogogl Lbgs 93@™MMgdol dogh 5dod®g 2odmd39ybgd e, sdmlsadgzgybaders
90090 56 sLEO39© FoMygbogn Foloergdl, MMIwgdoi Bsd®mddo o6 sGol dmblgbogdmewo b
30G06M93)0 Lomabom Fgligdols Gglodsdols.

3™, boM508300,03.07.2021



BLGMadBHo

6580300  obbomos  3OH3MOSGHOMO  bLmEoswymHo  3sLwbolidygdermdols
oLGHMOOMWOo 3963050905 s oo Bb3sOLLIS ABDMIoEIds S1939 3MO3MES(30v)O
bmEosMHO  35UvbolidygdEMds  LodoOmzgermdo s @sMado  dmddgo  Lbgsslibgs
L59MM5TMOHOLM Fgmobbdgdgd0, 55LMOL 3MI3MMHE30ME0 LME0sWIMHO 35LIbolidgdETMdOL
d9Lsdem LoygdgEro MHMIgErog 356 doBBILL S LMBMYSMYdSL F9ydE0s FMwESBML gL
g4m39og3g 33wg30L doBbol domfg35do ©IA39HTMGds, 65OMToL FoDobl Foedmowyqbl,
3MO3MmO530w0  BmEosMo  35Lvbolidygdmdol go3waboll o )bsBg doBOEILLS s
LOBMYSMGILMIL 0o 9d5T0.

330935 BoGoMms Lbogo®m39wmdo 3MOH3MM30I0 BeME0sMo 3slmboldygdwmdol
X0WwEMmb  3Jmbg  mMRB0Ds3090Dg.  9wadBHOMbMmo  gmGds@om, Google Forms ol
399mygbgdom. dmEgdme 659MMATo  Fomdmoagbowo  33w930L  8909aq00L  Sbserobom
399m3w0bs, HMI 30DVl MOR60D309dTs 35RO 030D 3MH3MMHEOMEO LMW OO
35Lbolidygdmdol  2o3cgbol Tglobgd Tob  8bsFdMMIgdBY,dmbAsMYdWgdg  5obob
3003560900 05305600 3MOI3MOE0M0 LMW 35LvboldYgdWMdOL 3HMYMId0m
LOBMYSMYIOLIMNZ0L M HEOMBZGYM3b:x SBLO® 25698, AMIPO 2563005M9gd0L A0BbYdOL
9009350, Lbgoslb3gs Lobol BOWSEEHMmMI0sL.

doMH0mMSPO Lod0gdM bo@yggdo: 3MO30O5GH0M0 LM E0SEYOHO
35LbolidygdMds,00BbYLO,B>BMYSWOMYS,506¢JMgLgd o db569,293w0965,d0aM50
39630m569ds.

il



Abstract

The paper discusses the historical development of corporate social responsibility and its various
dimensions, as well as corporate social responsibility in Georgia and various international
agreements in the field. In relation to business and society.

The survey was conducted on organizations with corporate social responsibility awards in Georgia.
In electronic format, using Google Forms. An analysis of the results of the study presented in this
paper reveals that business organizations are well aware of the impact of corporate social
responsibility on its employees, while consumers provide companies with their corporate social
responsibility programs to the public: achieving a healthy environment, sustainable development
goals and philanthropy.

Keywords: corporate social responsibility, business, community, stakeholder, impact, sustainable

development.
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