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Abstract

The study was interested in the impact of Covid-19 on customers behavior, perception and also
real estate development companies. What was the main challenge for companies, how customers
react about Covid-19 and what was the best moves for market stability, it is the small overview of
the subject. For the research was used qualitative research methodology with in-depth interviews.
Research was held with customers, potential customers and real estate development companies.
The main research questions are to identify impact of Covid-19 during decision making process
for potential buyers, which factors were the most important because of Covid-19 and what have
real estate developers done for their potential customers. It was found that a large proportion of
respondents had the same issues and fears. There were two main factors, which were the most
important during Covid-19 and real estate developers have done several promotions to solve issues
of their potential customers. We have very interesting statistics, what was the changes of buying
apartments in Georgia during Covid-19. What was the demand on old and new apartments, which
budget of apartments were sold in 2020, which districts were the most popular to buy a new
apartment and how prices have changed because of Covid-19. We have also some information
about 2021, how customers regulated the demand and how has changed their behavior during
decision making, what was their needs and what they want today. The main purpose of our study
was to help both sides of real estate business sector, it will help potential customers to take into
account what other people have already done, what new factors become very popular and what
needs have appeared. Real estate developers will find out, how they can defeat pandemic or other

global issues, they will see possibilities in real estate market in Georgia.
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