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Abstract

Consumer rights, due to its essence and problematic nature, requires its in-depth research and
analysis in order to trace certain problematic issues that actually harm each person on an
individual level. In this regard, it is noteworthy that it is difficult to analyze all issues in detail in
this Master Thesis. However, one of the most pressing problems - the problem of misleading
consumers and supplying them with an unauthorized product - is clearly not limited to the

consumer sector.

The present research deals with the lawful and illegal use of copyrighted objects, in particular in
the context of franchising agreements and unfair competition, and the negative and positive
effects of these data on the legal status of consumers. The thesis presents an analysis of unfair
competition in terms of illegal use of intellectual property. On the other hand, certain means of
delivering an authentic product in the business sector are analyzed, which, despite the transfer
of intellectual property, are within the legal framework and do not cause any inconvenience to

the customer.

Due to the complexity of the issue, it became necessary to use different methodologies in order
to properly identify all the necessary components. For the purpose of the paper, which is a
detailed analysis of the issue of protection and violation of consumer rights in relation to the
facts of legal and illegal use of intellectual property, it became necessary to follow descriptive
and evaluative methods. The method of systematic analysis showed the characteristics of unfair
competition to determine the illegal use of intellectual instruments, and from a practical point of
view, in order to show the urgency of the issue and the severity of the problem, was used the

method of analysis and generalization of court practice.



The analysis of the information in the paper revealed, that the field of consumer rights is quite
broad and complex. It is noteworthy how well the transfer of intellectual property under the
franchise agreement can be regulated so that it does not harm the consumer, and on the other
hand, it is obvious how often there is unfair competition in this area, which is a big problem for

consumers and needs to be properly regulated.

Keywords: Subject of the franchising agreement, Unfair competition, Intellectual property,

authentic product, consumer rights, misleading practices, expression of user will.

Vi



