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Abstract

The Marketization of Higher Education is based on the idea that market logic and market

orientation have taken root in higher education system.

The aim of this paper is to explore the marketization of higher education in Georgia in terms of
operating of higher education institutions by market logic and student recruiting strategy, by
review of relevant documents on higher education funding, interviews with HEIs
representatives, brochures and guidebooks for university entrants, HEI's strategy plans, focus-
groups with students, according to the examples of case studies of three Georgian higher education

institutions.

Research has shown that higher education institutions are largely dependent on tuition fees paid
by students, this is their main source of income. Therefore, higher education institutions create
competitive environment in terms of attracting university entrants. This study identified the main
factors that HEIs focus on in order to attract university entrants and as well as factors that
determine their functioning by market logic. In addition, the study addressed the challenges that

HEIs face in considering this challenges.

Key words: Market logic, funding, employment, higher education institution, consumer, students,

university entrant.
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