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Abstract

This master’s thesis is about Social media and the role of Social Media in development of

small business in Georgia.

The aim of the research is to study the extent of using social media in small businesses in
Georgia, whether they fully use the benefits offered by social media. Also, a hypothesis was

presented as part of the study, which was verified through the present master’s thesis.

During the research processed secondary data such as scientific articles, books, various
statistical data, as well as primary data, for which both quantitative and qualitative researches

were conducted.

The processing of secondary data has shown that the use of social media is equally

important in small businesses operating in different countries.

The quantitative data analysis process showed that social media users in Georgia attach
great importance, 76.7% of respondents use social media on a daily basis. The qualitative research
showed that business owners also responds to user activity and social media has a very important
role in the development of small businesses operating in Georgia. Most of the surveyed
businessmen and social media marketers use the main benefits of social media. However,
unfortunately, some of the respondents say that they do not have an established social media

marketing strategy.

The study confirmed our hypothesis, which stated that "social/ media is the main platform
for small business sales." Most of the respondents mentioned that social media has a positive effect

on stimulating their sales.
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