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პოტენციური მომხმარებლების მიერ გამოკითხვის გასაადვილებლად. ისევე, როგორც 

უბრალოდ ინფორმაციის საჩვენებლად, ვებ-გვერდი შესაძლებელია გამოყენებული 
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სამაგისტრო ნაშრომი ეფუძვნება ინფორმაციული ტექნოლოგიების 

სახელმძღვანელოებს, სამეცნიერო სტატიებსა და ინტერნეტ ბმულებს. აჩუქე 

ქართულის“ მიზანია ხელი შეუწყოს ქართული პროდუქტის რეალიზებას, 
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მეორეხარისხოვან კატეგორიებად.  
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აპლიკაციის დიზაინი Adobe Illustrator პროგრამაში, ხოლო მეტი 

თვალსაჩინოებისთვის მისი პროტოტიპი გაერთიანდა Adobe XD_ ში. გარდა ამისა 

Adobe Photoshop_ით დამუშავდა ნაშრომში არსებული ყველა სურათი, html5, css3, 

bootstrap, javascript ტექნოლოგიებით აეწყო ვებ საიტის ესკიზი. ნაშრომს თან ერთვის 

ვებ-საიტის ესკიზი და მობილური აპლიკაციის დიზაინი რაც შეეხება, კვლევის 

შედეგად მიღებულ კატეგორიებს, ისინი განთავსდა ორივე მათგანის მთავარ და შიდა 

გვერდებზე.  

ძირითადი საძიებო სიტყვები: საჩუქარი, Adobe Illustrator, Adobe XD , Adobe Photoshop , 

Html5, Css3 და Bootstrap . 

 

 

Abstract 

 

 

In the century of technology, in order company's business to be successful, it is 

important to make decisions tailored to the needs of the customers’ needs and interests, and 

offering them products and / or services that will satisfy them and ultimately increase loyalty 
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to the company or the product. It doesn’t matter if it’s a small local store or a large national 

company - social media is an important part of the business marketing strategy. It enhances 

business visibility among potential customers and allows the company to reach a wider 

audience. Creating a website means that customers can find the company at any time and 

place. It simplifies the quick and easy way of communication between buyers and sellers. 

Website opening hours, contact information, location or product images and contact forms 

can be posted on the website to make it easier for potential users to survey. Besides simply 

displaying the information, the website can be used to sell goods directly to the customer, 

which is a great convenience for both the seller who reduces costs and for any customer who 

has reduced prices and plenty of time left. Mobile applications are becoming increasingly 

popular and in demand in the 21st century for modern business. In many cases, they are more 

convenient for the users than the websites. Today, people are obligated to follow the pace of 

technological development and not to fall out of its framework, technologies have alleviated 

human labor. The use of information technology is improving day by day and it is becoming 

an integral part of our daily lives. 

The master's thesis is based on information technology textbooks, blogger articles and 

internet links. The purpose of the "Gift Georgian" is to promote the sale of Georgian products, 

and thus the growth of the Georgian economy, as well as to help people in the constant 

uncertainty who face difficulties while deciding to choose a gift for someone. The study was 

conducted with the help of Google questionnaire and social network Facebook, 

that determined the category of the desired gifts for the customer according to the age, 

profession and interests.  

Results were divided into main and secondary categories and posted both on the site 

and the app. With the help of vector figures, the design of the application was created with 

Adobe Illustrator program, and for more visibility, its prototype was combined in the Adobe 

XD. Furthermore, all the images in the paper were processed in Adobe Photoshop and finally, 

with html5, css3, bootstrap, java-script technologies a sketch of the web application was made. 

The paper is accompanied by sketches of the web application and the mobile application. In 
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the future, it is planned to create mobile applications for iOS and Android platforms, as well 

as to create a web application using modern programming technologies. 

Key words : Gift, Adobe Illustrator, Adobe XD , Adobe Photoshop , Html5, Css3 და Bootstrap 
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