580-b5 o BB FMos 353006M0l 1920-1940-0560 (jgrgdols 3GM35356oLEGHMo

3¢m335¢3H9dols gbs

3535 9000m5330¢00

bs8s30bH 2 bsdmmdo (s60g960¢05 0¢rosl bsbgerdpogzer «9bo39GLoBd9G0b 8936090985005

@3 b9¢7369800 R5379¢AIA B 0800l s30bHB0b 35009007960 bsEobbols
dobo 3980L Jderoobm36980l dglisdsdobs

3990g9gb690000 M3EbM 96900 S BogMMSTMMOLM FMEVs35615390900/ 93mbMT03s

(0B3olvEo-Mmlmeno)

L53936096M ™M bgeddm3s69w0: GomEmaool EmdG™m&mo 0bys ©EHdg

0ol Lobgandfogm Mboggdliodgdo
odoobo, 2020



39b53boo

OmamO3  §oMmabowo  LsdogobBHOm™m  bsdOMIoL  93B™MEM0, 353bo©Id, ®MmI  bBsdO™Io
0o60mo96L Bgdl MmE00bse® Bodmdg3omL @s 56 Tgoogl Lb3s 933¢HmGm9dol dogk

53009 3000J399bgdNW,  300mbag3aybgders@  Jogd 96 @dbsgagee  amwygborr
9sLoengdl, MHMAEdoE BsdOMITo 56 GOl dmblgbogdrmo b (30GH0MIOo Bomsbsm
$9Lgdol Gglisdsdoboo.

9535 90053300

20.6.20



SOLEGHMSJG0

00b53g0s6g BsdM™Bo T99bgds 3MIM35396OLEHMEO 3535@gdol woby3zoLEH MO
5 3565¢0ba30LEGMMO 9gargdgbEgdols Jglfogesl. 3¢s35@L 3MM3sgoboli@gdo bdoMs
LolvM39e0  0bRMOTs300L  o3M(39egdol LT W gds© 0Ygbgdbgb. 3MM3596s M
dbMEM© 3m0E03)M5© I9BIO0WO, 50539 bgdoldogMo dmbsHMmgdol gogMEgumgdols
L5PEgdss.  FgMBgME 35353 Jdd0  49dm3Ys30mm  Lbgoolbgs  obyzoLdme-
LAHowobEGMMo bgMbo ©s aobgobowgm oo MOM0GMHMT0TIOMYOS  5M1539MOSEIME
99996393 msb. 530L T9YYo®, PoTM3949300 3¢0535@JO0OL MMBO JOMOMOWPO 35BHMOM0S:
405 3M0GH039M0 35353900, IBHMOL bs@ol d9ddbsby 8oBsbdodoGromnmmo 3ens3s@gdo,
305353900  Jogdmob s 8530396 5353006093 LBo3oMbYdom s LMy sTIM
30535¢39%0.
do®005©0 B5d0gdm BoEY3900: 3MM354360d, 3¢535¢3)0, OLZYMLO, 35M3emobazolE03s,
3M90e0Bgdeo GgduGo, LEowol@ogs.

Abstract

The present paper deals with the study of linguistic and paralinguistic elements of
propaganda posters. A poster was often used as a means of disseminating desirable information.
However, propaganda is considered not only politically colored, but it also is a means of
spreading any opinion. In the selected posters, we have identified various linguistic-stylistic
elements and analized their relationship with non-verbal elements. As a result, we have
distinguished four main categories of posters: domestic political posters, posters targeted to
create the image of the enemy, posters on women's and children's issues, and advertising
posters.

Key Words: propaganda, poster, discourse, paralinguistics, creolized text, stylistics.



