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Abstract

The present paper discusses the common and distinctive features of code switching in
different social networks (SNS), different configurations of code switching between
national languages and English, the specific part (share) of the English language in code

switching in multilingual countries.

The results of the analysis revealed no distinctive features of code switching during
communication in different social networks, however there were few common causes
of code switching: lexical need, language preservation, emphasis on content, clarity of

content and showing solidarity with the other language users.

It is important to note that different configurations of code switching in various
linguistic situations are characteristic for different countries. According to the analysis,
the following features were observed during the code switching between the two
languages (between English and Chinese, English and Thai, an Iraqi dialect of Arabic
language and English, Thai and English): lexical borrowing, literal translation, code
switching on a cultural basis, the code switching on political and technological

grounds.

In multilingual countries, with other major languages, English has a special place. It is
a lingua franca — the language available to many people around the world. Whenever
there was an instance of code switching among the three languages on the social
network, the users used English and native or third languages at different frequencies.
Sometimes English was equally frequently used language alongside the native language,
and in some cases, we had a significant difference between English either being the

primary language or the secondary one.

Key Words: code switching, social network, lingua franca, multicultural

communication.



