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Abstract

This thesis examines the role of social media in a pre-election campaign. What role does

social media play during electoral campaign and whether it influences the outcome?

The thesis will examine both, negative and positive aspects of social media during the
electoral campaigns. The main focus of the paper is to examine whether social media is used
as one of the main tools in electoral campaigning. Whether it is possible for a politician to
use social media as a tool for a successful electoral campaign. Can social media make an

election interesting and at the same time dangerous for the opposing party?

This paper will study one of the most prominent elections of the past decade, the 2016 US
Presidential elections and its effects on the world. Through this example, the paper will
attempt to demonstrate the role and influence that social media carries and its influencing

powers over the political campaign.

The paper will outline and analyse academic articles, opinions of political campaigners,
journalist and politicians in relation to social media and its role on a political campaign.

Through this analysis I will present my argument.

The paper endeavoured to answer a number of questions, primarily, what role social media
plays in pre-electoral campaigns. Secondly, what result it can bring to a politician and
thirdly, whether social media can be considered as the most important tool for a successful

political campaign in the 21 century.

As I mentioned above, the paper will focus on the 2016 US Presidential elections, making a
parallel to the 2012 Parliamentary elections in Georgia. The paper will examine every
election post 2012 in Georgia and analyse whether Georgia can be considered a country
where electoral campaigning can be exclusively conducted through social media and achieve

the desired outcome.



Technological development had its impact on politics. In the 21 century, the internet
became a battleground for countries and social media is at the heart of it. The underlying

reason is the significant place which is held by social media in every individuals’ life.

The aim of the paper is to demonstrate the power of social media, how different groups and

security services can utilise it as a tool both in everyday life and during electoral campaigns.

The world has seen myriad ways how media can play “the political game”, either promote or
demote a given political party. Therefore, it is interesting to examine what relationship the

media and politicians have between each other.
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