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Abstract

The socio-economical activity of human being in media discourse is realized through
the text. The current changes in the economy and the new theoretical-practical vision have a
significant impact on the aspects of language use. No wonder that the rapid changes in global
economy demands the development of economic discourse, which is mainly reflected in the
expansion of economic terms and, in another cases, the creation of a new term. Based on
cognitive metaphors, the analysis of media discourse has been evolving since the 1970s, with
the aim of which is to explore the essence and nature of metaphor in various media discourses.
Among them is an economic discourse where metaphor plays an important role in expressing
economic concepts and appears to be an integral part of it. Correspondingly, the major subject
of the thesis is metaphor, which is a powerful linguistic tool conceptualizing economic

concepts in economic discourse.

The thesis consists of two main aspects —From one point of view, we investigate the
importance and usage of cognitive metaphor in media discourse, and from another point, we
focus on translation issues based on the analysis of the Georgian analogy of the popular
American publication. Therefore, the theoretical basis of the research is the critical discourse-
analysis, which is one of the scientific orientations analysing cognitive metaphor. Hereby, we
emphasize a linguo-cultural study of economic metaphor in the local social-print media. In
contrasting study of the subject, linguistic metaphors have been identified and conceptual
metaphors been segregated, which are the cognitive basis of linguistic metaphors and a kind

of mechanism for a broad public understanding of economic concepts and events.

Key words: media discourse, economic metaphor, economic discourse, critical discourse-analysis,

conceptual metaphor, metaphor translation.



